Noun'’s the time for a revolution

Sisomo — sight,
sound, motion — is
how Kevin Roberts
sees the future

by Liam Dann

Advertising guru Kevin Roberls hias
st himaelf an ambitions posl for the
Mew Year - be wanls o gat a new
word inte the world's wocabulary.
The MNew York-based Kiwi, who
heads international advertising
apency Sastchi & Sastehi, has coinad
e word “slsoono” to describe a workd

where human inleraction is domin- B

of: sight. §

ated by electromic scTeens.
The word is an ar
sound gnd mation. Theee things that
Roberts — who iz back here for his
Chrisfriag brealk — believes all com-
mumnicatlors must consider if they want
1o sucoessfolly deliver o message.
“Or use of sereens is now beyond
ﬂ':t}rdhc{i:f af the last peneration,” e
said.

moshe theatre fo living roome to the
work place and cars,

Sereens have progressed from the .

The rize of video screens on [

cameTas, sk players, portable oom- |8

puters and mobile phomnes means few
peophie are nod carrylng a screen with
them everywhere ey g0,

Roberts said businesses — and any- [

ane #lse whie wanted to communicate
with the public — had to be consider-
ing sight, sound and motiom in e&very:
thimg ey did.

Sicomn is alao the title of his latest
ook, a maparinestyle puide to the
world of screens, which will he
lsmnched moridwide i fhe new Pear.

“Revolutbon starts with langaage.”
he said — guding _|.'-1.'||:'||.i:-:|'.|l’.—.r' Alan
Wibber, “5o0, creating o new waord wasg
& deliberate move."”

It's techaically a noun, but Roberts
has no shortage of ideas for how i Gan
B drogped bnbo caswal conversation as
a verh, How ahout: “We're slsomoing
all owr ideas™ ... or “The siory
sisomoed up really well."

To the uninittated, 1t sounds

iciously like marketing jargon but
thie k 1= not just aimed at the adver
tiging indusicy.

Roberts said a 1ot of the mierest in
the concept was coming from the news
medin, the big retatlers and the alec-
ronics. cempanies.

“Mass marketing 1s dead. You can't

INMOWATOR: “Creating a new word was a deliberate move,” says Kevin Robarts and
Inset, the book SEomowhich he has writtan,

Mhist&day, 20 Deoamibar 2005, po 1

just buay a Wesecond elet om TV, So
everybody is asking, what's nesot™

Coming up with oneword solations
to that question might be a fun exer-
cise, gedting them accepted by the
wider puhlic is anather matter.

But Robertz is better placed than
mast 16 get his rew word noticed. His
job comes with a high media profile -
o he has done his best to build on. In
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September, he hit international hesad
Limes with his sugpestion that the US
“wr om fermor” should be rebranded.

Roberts lsuanched the word sisomo
at an advertising induestry conference
in Mew York Last month.

Simce then he his made two U5 TV
appearances and atiracted many
ardicles in Business secllons. One
intermat-based English dictionary has
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sisomo on s st of candidates for
inchasion. But Roberts s heping for
minre of 8 glohal linguistic splash.

“I"ve just been in Hussia and Horea
talking about it and they can all aay
sispmo,” e said. “We nast want fo see
it bepoming part of the bexicon.™
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