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DISCOVER THE 2006 CELEBRATE HUMANITY CAMPAIGN

12 October 2005

The International Olympic Committee (I0C)
today launched its 2006 promotional
campaign, Celebrate Humanity, in the lead
up to the Torino 2006 Olympic Winter
Games. This latest version of the campaign
focuses on the Olympic values of hope,
dreams and inspiration, joy in effort,

friend=zhip and fair play.

The campaign consists of two television commercials, each produced in
four languages, and features former South &frican Fresident and Mobel
Peace Prize winner Nelson Mandela and Italian Tenor Maestro Andrea
Bocelli.

These two inspirational spokespeople provide a powerful voice for the
Clympic ideals.

Developed specifically for the Torino 2006 Qlympic Winter Games, the
latest Celebrate Humanity campaign follows on the success of the three
previous campaigns for the Sydney 2000 Clympic Games, Salt Lake City
2002 Olympic Winter Games and Athens 2004 Qlympic Games.

The campaign will be made available to the 10C’s global broadcast
partners to raise awareness of the Olympic Games, spread the positive
meszsages of Clympism and encourage public interest in the Games

The campaign was developed and produced by the Saatchi & Saatchi
advertising agency, based in Mew Yorlk.
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