














Maurice Levy, chairman of Publicis, which owns the agency

lions and millions who have joined the
television revolution everywhere from
China and Brazil to India.

‘“We will have another decade of the
30-second commercial, but in the
more developed UK and US environ-
ment, I think you are going to see a
business model shake-up and change

for media owners, Is advertising going |

to be the sole revenue generator? It's
not, is it?”

As personal video recorders, which
allow viewers to skip the ads, become
more common, the ads are also going
to have to become more special to get
noticed. “We are going to continue to
invest in high-profile ereative on tele-
vision, but it will become more en-

| gaging. It will become more emotional,
and we are going to have to think about
how to use the screen much more,”
Roberts concedes. “If the ads are re-
ally good, you will not skip through the
ad break The ad must be so exciting
that you want to watch it. If it's crap,
you won't.” The sort of thing he has
in mind is the £18m spent on the

ON WOMEN

ON LOO ROLL
‘We have the toilet paper test. The

Kleenex user will feel ours and shift
because it is a better product’

Chanel ad starring Nicole Kidman.
“It’s a movie. How fantastic is that for
our industry?” he beams.

But Roberts doesn’t award many
Lovemarks to his own industry - and
certainly not to one of his most influ-
ential rivals, Sir Martin Sorrell, chief
executive of WPE, who worked at
Saatchi & Saatchi as an accountant

non-whites into
parliament, the 1992
referendum on
power sharing, and
the country’s first
democratic election
two years later.

The agency, which
prides itself on its
inspirational ideas,
made a strike
against Italian
football viclence
when they persuaded
all of the Serie A
teams Lo wear the
opposing side’s strip

before a match on
one Sunday.

As the economic
boom drew to a
close, 2 combination
of debt and rows
with major investors
led to the Saatchi
brothers being
forced out of the
company in 1985,
The brothers
established a new
company, M&C
Saatchi, where they
are determined not
to expand by

acquisition and so
have not recaptured
their former global
dominance.

Saatchi & Saatchi
initially changed its
name to Cordiant,
but two years later

the old name was Saatchi & Saatchi,
reinstated when the  which is now run by
company split into the chief executive
Saatchi & Saatchi Kevin Roberts,
and Cordiant operates from 134
Communications. offices in 84

In 2000, Saatchi &  countries, employing
Saatchi was bought about 7,000 people
in a £1.3bn deal by around the world,
the French and making adverts
advertising network  for clients ranging
Publicis, which is from Guinness and
run by Maurice Levy, Toyota to Unicef.
part of a wave of In the past five years

consolidation that
has swept through
the industry.

it has won nearly
3,000 awards.
CIAR BYRNE

‘Navels. Girls are showing them all the
time, and they are plump navels, not
skinny ones. Why is that?’

years ago. “1 don't like the guy but I
respect him,” he says. “He's tough and
stute but I do not think he truly un-
derstands and values the emotional,
intuitive, creative renegades that we
need in our business. I think he is try-
ing to make the business more like a
management consultancy.”

And then he is off, proving that he
is one of those creative renegades, dis-
cussing the regular column he writes
for Rugby World magazine and for
Laspmsm,lnlmm where he is cultural

tat large. He has
mcentty told his Italian readers how
“design is the new black” and how it
was really time that the Italians woke
up to the fact that it's a woman's world.

But right now the worldwide chief
executive of Saatchi & Saatchi is con-
templating something rather diffevent.
“Navels. Girls are showing them all the
time, and they are plump navels, not
skinny navels. Why is that?”

Catch Kevin Roberts live in
conversation with the US business
guru and author Tom Peters,
online tomorrow, 5-6pm.
Pre-register, for free, al: wunw.
livemeeting.com/go/tompetersdec.
Mark Wnek's guide to the leading

| lights of ad-land is on page 22





